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2%

of bartenders globally see

pre-batched cocktails as a
category that is set to
increase in the future
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| I of global respondents say relaxing with

friends or family is the number one
| | | | cocktail-drinking occasion - outpacing

happy hours, date nights, & parties

BACARDI GLOBAL BRAND

AMBASSADOR SURVEY 2022 BACARDI CONSUMER SURVEY 2022

0% 300%

Nearly 40% of respondents increase in

in the U.S. & U.K. are going mentions of espresso

out to eat, drink, or socialize martinis in 2021 vs
earlier in the evening three years prior
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29-44 oivs

are most likely to enjoy things that
remind them of the past, seeking

cocktails that transport them

back to better times
of bartenders note the rise
of ‘Instagrammable’ cocktails
being created and listed on
menus in 2022
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%

of global respondents
use a third-party delivery
service to have cocktails

delivered to their door
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of bartenders expect to see

simpler serves, crafted with
premium ingredients, on
menus over the next year

of bartenders see the
most premiumization
within tequila
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Bartenders are noting the
rise in adventurous spices
and seasonings such as

TAMARIND! TAJIN! of p_eople say they would bl,.ly a
CHIPOTLE & CARDAMON o Curious about 15 lavors.
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of respondents a
willing to pay a
extra 10% or mo
for sustainabilit

of bartenders are
interested in
Zzero waste
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B30/ RECYCLABLE PACKAGING

4904 BuYING LOCAL
4190 HELPING PRESERVE CLEAN WATER

38% REDUCING CARBON FOOTPRINT

0% U0

of millennials in the U.K. are
more likely to be “Blenders”,

%

33y FheY ok .Of respondents U2y i switching between NolLo and
participating in Dry January drinking more non-alcoholic or full-strength on the same
and/or Sober October lower-ABV drinks vs. 2020 .
occasion
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Specific statistics and examples are referenced and web linked throughout the document.
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