19. WHISKEY HIGHBALL | 10%

10. VODKA LEMONADE | 15% 20. TEQUILA SODA | 10%
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RUM-AGED NON-ALC
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REASON TO PAY MORE FOR
A DRINK IN U.S., UK, SPAIN,
FRANCE, GERMANY, TOKYO
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an'@ OF NOLO CONSUMERS U.S. DRINKING MORE LOWER
% 7 3 ol AR T ALCOHOL COCKTAILS YEAR ROUND
= CERTAIN OCCASIONS AND 1/3 FRANCE, GERMANY,
=d FULL STRENGTH ON OTHERS TOKYO AND CANADA
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TEQUILA

MEZCAL

ENJOY SMOKY, WOODY AND SPICED
FLAVORINGS IN AGED DRINKS (U.S. & SPAIN)

TOP INGREDIENTS BARTENDE
Cxperite {/r

46% 28%

ZERO WASTE FLAVORED SODA

INGREDIENTS
2(%
36% HERBS / HERBAL

FERMENTS

(E.G. KOMBUCHA/KEFIR) 27%
OILS
33%

AROMA-LI|(':|"|(EFRLSAVORED C205F?{2
29% 24%
SPICY. /i SPILCES FLAVORED TONICS

M orc 7%}1/1/

% 4% 44% 31%
INDIA S ACE R LCEA MEXICO LS
INTEND TO CONSUME MORE COCKTAILS MADE WITH NATURAL INGREDIENTS
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[OP SUSTAINABILITY =
7; 1;.«- :

REDUCING RECYCLABLE
SINGLE-USE PLASTIC PACKAGING

(

BUYING REDUCING CARBON  SUSTAINABLY SOU
LoCAL FOOTPRINT INGREDIENT

TEGH-ENHANGE

8 IN10

YOUNGER RESPONDENTS
WILL EXPLORE
AI-RECOMMENDED DRINKS

b @01

HOWEVER, APPROX 60%
WOULD MISS HUMAN
TOUCH AND CONNECTION
OF COCKTAIL-ORDERING

(U.S., UK, GERMANY, FRANCE).
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SPECIFIC STATISTICS AND EXAMPLES ARE REFERENCED AND WEB LINKED
THROUGHOUT THE COMPLETE BACARDI COCKTAIL TRENDS REPORT.
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